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ABSTRACT 
Knowledge sharing capability is an important strategy that the organization implements in order to 
create value and increase survival in today's complex and variable environment. Innovation capability 
is the most important defining characteristic of performance. Innovation can be provided through a 
focus on innovation capability. In addition, innovations and practices of innovation to a great extent 
depend on knowledge, expertise and engagement of employees. So knowledge is a valuable resource 
for organizations and measures to share knowledge are important. Therefore, organizations have to 
rely on employees as the most important organizational asset and encourage them to understand, 
comprehend and provide knowledge and new ideas, and practically use those ideas for the purposes of 
organization. So knowledge is a valuable resource for organizations and measures to share knowledge 
are important. In addition, most of the actions of employees in the workplace are formed and 
strengthened on the basis of their values and religious beliefs.  
On the one hand, Islamic work ethic is based on the Quran, the sayings and deeds of Prophet 
Muhammad (pbuh) and Quran has shown the subject of knowledge in work, behavior and evolution 
of human in different ways and has supported the knowledge sharing in Islamic work ethic. Therefore, 
Islamic work ethic is considered as a critical action. Therefore, Islamic work ethic is considered as a 
critical action. This research has tested quantitative relationships between knowledge sharing 
capability and innovation capability with the mediating role of Islamic work ethic. This study is 
applied in terms of purpose and correlational descriptive survey in terms of method. Face validity of 
the questionnaire was measured by content validity and face validity of the research tool and its 
reliability was confirmed by Cronbach's alpha coefficient. In order to analyze the data, SPSS 
statistical software was used and to test the research hypothesis, descriptive statistics and regression 
tests were used. The results of the study show that knowledge sharing capability with mediating role 
of Islamic work ethic has an impact on innovation capability. 
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1. Introduction 
Innovation capability is an important strategy which organizations use as a means to achieve 
competitive advantage and increased survival in the global market (Turani, 1385).Innovation 
capability is the organization's ability to attract and use external information for transferring new 
knowledge (Huang, 2009). Many organizations in the competitive environment are faced with many 
problems and these problems are due to rapid changes in the environment, especially technological 
changes. In this regard, managers and employees should use the power of creativity and innovation in 
order to adapt and keep pace with the rapid changes, management practices and so on (Damanpour, 
1991). However, the innovation theory will facilitate the integration of knowledge development and 
application (Montes et al., 2004). But the innovation process is quite complex and requires effective 
and efficient management in many different activities (Noori, 1384). On the other hand, innovations 
have a great tendency to employee’s knowledge, expertise and engagement as a key input in the value 
creation process (Subramaniam, 2005). in the literature related to innovation, knowledge is considered 
as one of the most important components of the innovation creation process and the importance of 
knowledge management and its relationship to innovation is widely acknowledged (Hall and 
Mairesse, 2006).The main goal of knowledge management is to facilitate the creation, sharing and use 
of high quality knowledge to create an organization that acts intelligently. In an organization that 
applies the best available knowledge, knowledge management facilitates the knowledge relations and 
exchanges required in innovation processes. So knowledge management capacity plats a key role in 
supporting and nourishing innovation and without knowledge sharing, management of organizational 
knowledge cannot be done effectively and the organization will gradually lose their competitive 
advantage (Wiig, 1993). At leading organizations, knowledge management helps to build a culture of 
knowledge sharing among employees and by converting intellectual properties into organized human 
capitals, creates value for the organization. So knowledge management is one of the tools that can 
assist organizations in achieving their goals(Danpoort and Prosatt, 2009). Today, the most important 
feature in competitive world is change and organizations are forced to rely on employees as the most 
important organizational asset and encourage them to understand, comprehend and provide 
knowledge and new ideas, and practically use those ideas for the purposes of organization (Pauleen 
and Mosen, 2002). Meanwhile, employees are at the heart of knowledge creation process in the 
organization and they are the ones that create and share knowledge (Lee and Choi, 2003). On the one 
hand, work ethic as one of the topics covered in today's organizations is affected by factors inside and 
outside of the organization and identifying and controlling these factors can improve morality of 
employees and consequently contribute to employee productivity. Therefore, principles and attitudes 
about work known as work ethic in addition to have a diverse range are considered essential for 
person’s decision to share knowledge in the workplace (Ali and Al-Owaihan, 2008). The intrinsic 
value of hard work that stems from Western traditions in Protestant work ethic ideology (PWE) is 
respected similarly in Islamic civilization and is mentioned in the Quran, the sayings and deeds of 
Prophet Muhammad (pbuh). Therefore knowledge sharing is realistic and can be cultivated; because it 
is rooted in large faiths, cultures and ideologies. Moral teachings of most religions are largely 
compatible and Islam recommends some of the moral values that highlight personal and social way of 
life (Rezk, 2008).Islamic work ethic (IWE) which is rooted in the teachings of the Quran and the 
Prophet of Islam (pbuh) are based on avoiding laziness, trying for well-being and prosperity of 
oneself and the society, legitimate and godly work, authenticity of the work that is done, avoiding 
fraud, negligence and tendency to altruism and philanthropy while working (Ali and Al-Kazemi, 
2007).Therefore, Islamic work ethic is based on the Quran, the sayings and deeds of Prophet 
Muhammad (pbuh) (Ali and Al-Owaihan, 2008). But because most governmental bodies are 
hierarchical, systematic and less innovative organizations, sharing of knowledge becomes more 
difficult and employees often do not like to share their knowledge in these organizations (Cannter et 
al., 2011). So it seems that government agencies won’t have good grounds for the emergence of 
innovation and creativity due to structural problems, inadequate regulation and lack of necessary 
responsivenss (KhoddadiHosseini, 1378).Therefore, enterprises and government agencies such as 
Electricity Distribution Company of Gilan province in order to create constructive ideas to enhance 
and improve knowledge sharing are often faced with issues such as inconsistencies or issues related to 
HR department. This can have a great effect on employees’ innovation capability. Therefore, because 
of the low innovation capability, researcher had to root it out and investigate how we can help 
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employees to solve this problem by improving and strengthening knowledge sharing capability and 
also by the mediating role of Islamic work ethic. The basic issue in this research is that what is the 
place of knowledge sharing capability between employees of Electricity Distribution Company of 
Guilan Province and how is its relationship with innovation capability of employees with moderating 
role of Islamic work ethic? So overall, according to the above, is significant relationship between 
knowledge sharing capability and innovation capability with Islamic work ethic? 
 
2. Theoretical literature study 
The concept of innovation and innovation capability- Innovation is important for organizations that 
want to exist and continue their life and organizations lacking initiative and creativity in the 
developed world of today actually have nothing to say. Therefore, in the present day organizations 
need to make an effort manage innovation and take advantage of the practical and technical 
achievements and pave a way to innovate and provide appropriate initiatives within their 
organizations (DamanPour, 1991). So today many organizations have recognized innovation as an 
integral aspect of providing optimal service and knowledge is seen as an incentive to achieve 
continuous innovation. Despite a long history of innovation in human life, organization recently by 
the dramatic pace of technological change, global competition and environmental uncertainty have 
discovered that a key and continuous source of competitive advantage and survival is innovation. This 
competitive advantage appears in the form of new ideas, products and services that come directly 
from creative thinking (Mcfadzean et al., 2005). For the definition, innovation is introduced as an 
idea, product or process that is new to the organization, and refers to the tendency of organizations to 
develop new elements or new combinations of existing elements of products, technologies, 
procedures or executive practices (Chen et al., 2010). By innovation we mean creativity that is 
expressed and has come into effect. In other words, innovation means finding creative ideas, offering 
new products, processes and services to market, using mental abilities to create a new idea or concept 
for the market, and using mental abilities to create a new thought or concept(Ahmadi and Nasiri 
Vahed, 1388). Rhee et al (2010) have expressed innovation as a success factor for competitive 
advantage. From an organizational perspective, innovation can be defined as successful use of 
creative facts in an organization. In this theory, creativity is a starting point for innovation by 
individuals and teams. Innovation is like general understanding of a new thing or method. Innovation 
is a result of knowledge about products, processes and services. Innovation is the introduction and 
application of new ideas and knowledge. Innovation involves the combination or conclusion of basic 
knowledge related to new products, processes or services (Rhee et al., 2010). Innovation capability is 
the potential of organizations to acquire new products and services, processes and ideas and increase 
effective economic process. In other words, innovation capability is potentially effective in providing 
and creating innovation (Terziovski, 2007). In other words, innovation capability is the ability of 
organization to attract and use external information in order to transfer new knowledge (Cohenan and 
Levinthhal, 1990). 
 
The importance and necessity of innovation -  Today, innovation is increasingly considered as one 
of the main factors of long-term success of the organization in the competitive environment. The 
reason for this is that organizations with the capacity to innovate can respond to environmental 
challenges faster and better than non-innovative organizations (Jimenez- Jimenez, 2008). So 
innovation is the very important for the organizations; because it can provide a sustainable 
competitive advantage for them (Weerawerdena and Julion, 2006). In this regard today, innovation is 
very important for organizations that want to exist and continue their life. Organizations lacking 
initiative and creativity in the developed world of today actually have nothing to say. Therefore, in the 
present day organizations need to make an effort manage innovation and take advantage of the 
practical and technical achievements and pave a way to innovate and provide appropriate initiatives 
within their organizations (DamanPour, 1991). 
 
The concept of knowledge sharing- Knowledge is a concept emerged from the thought that without 
it can be considered as information and data. Only through this concept information come to life and 
become knowledge (Riches, 2004). Knowledge is a valuable resource for the organization. The 
manager must be able to flourish the knowledge lying in its human resources by applying efficient 
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management, because only in this way he/she can deal with uncertain environment and also reach 
organizational goals. Knowledge is a fluid mix of experiences, values, contextual information, and 
expert knowledge that provide a coherent and integrated framework for the assessment and 
acquisition of business and new information. This knowledge comes from the minds of people and is 
used by them. This knowledge exists not only within the organization’s documentation and databases, 
but also in of all the activities, processes and practices of organization. Organizational knowledge is 
everything that people in the organization know about processes, products, services, customers, 
markets and competitors (Alvani et al., 1386). Knowledge management includes the study of strategy, 
process and technology to acquire, select, organize, decide and apply expertise and critical 
information for businesses in order to improve the quality and efficiency of the organization. In 
general, knowledge management can be defined as a set of processes that govern the creation, 
dissemination and utilization of knowledge. This definition requires the creation of organizational 
structures, support, facilitating the relations between the members, using information technology tools 
and distribution of knowledge (Gupta and Sharma, 2004).Wiig (1993) also believes that Knowledge 
management means establishing processes necessary to identify and capture data, information and 
knowledge from internal and external environments needed by the organization and transform them 
into decisions and actions of organizations and individuals (Wiig, 1993). Gupta and Macdaniel (2002) 
believe that knowledge management is a process by which organizations acquire skills in the field of 
learning, coding, sharing, distributing and transmitting knowledge. Knowledge management consists 
of two aspects of knowledge management and ability to create new knowledge. The purpose of first 
aspect is the provision of information needed by the applicant at the right time. The second aspect 
includes the activities of acquisition, integration, distribution, and application of knowledge to 
improve the organization's operations (Gupta and Macdaniel, 2002). On one hand, the sharing of 
knowledge is one of the key areas in knowledge management. Among the issues that are in line with 
the implementation of knowledge management, the issue of knowledge sharing within the 
organization and between different organizations is important. Knowledge sharing can be defined as 
the systematic activities of transferring and exchanging knowledge and experience between the 
members of a group or organization. Effective sharing of knowledge between members of the 
organization will reduce costs, improve service quality, improve corporate communications, shorten 
the work processes, disseminate best practices and improve organizational performance. Knowledge 
sharing by employees is formed when individuals voluntarily and willingly share their knowledge 
with others and collect the knowledge they need from others eagerly and thus, create a cycle of 
knowledge sharing within the organization (Yousefi et al., 1390). So knowledge sharing is a process 
through which employees can exchange and create new knowledge. Therefore, the importance of 
knowledge sharing in order to improve innovation capability is significant (Saifuddin et al., 1385).  
 
The importance of knowledge sharing - One of the priorities stated by the researchers of knowledge 
management is to motivate people to share their knowledge (Kegans, 2009). Knowledge sharing has 
been proposed as a critical element for organizations to develop integrated services, resource sharing 
and efforts to promote organizational learning and creativity and innovation (Khatemiyan Far, 1386). 
The role of knowledge sharing in knowledge management is so important that some authors argue that 
knowledge management exists in order to support knowledge sharing. Although some believe that 
knowledge is power, but it seems that knowledge has no power in itself but something that gives 
power to the people is part of the knowledge that they have shared with others (McDermott, 2007). 
 
Islamic work ethic- Work ethic is a rational thinking process which aims at the showing this fact that 
when organization must preserve and promote what values. It is a set of accepted moral actions and 
reactions established by the professional organizations and associations to provide the most desirable 
social relationships for its members when performing professional duties (Azad  and arshadi, 
1388).Work ethic is the most important cultural factor in economic development (KhaniJazani, 1387). 
In other words, work ethic is a cultural norm that gives positive spiritual value to doing good work in 
the community and believes that the work itself has an intrinsic value (Rahimnia et al., 1389). Work 
ethic is a manifestation of personal values that encourage people to share knowledge and work not 
only because of personal interests, but social and organizational benefits. And these values make it 
possible to internalize knowledge sharing responsibilities between individuals in government 
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organizations (Porter, 2010). On the one hand, Islamic work ethic which is rooted in the teachings of 
the Quran and the Prophet of Islam (pbuh) are based on avoiding laziness, trying for well-being and 
prosperity of oneself and the society, legitimate and godly work, authenticity of the work that is done, 
avoiding fraud, negligence and tendency to altruism and philanthropy while working; And these 
teachings that find their ways from the society into the organizations are in contrast with behaviors 
such as theft, laziness, personal use of organization’s properties, abusing fellow colleagues, ridicule, 
or pranks and jokes (Ali and Al-Kazemi, 2007). Therefore, Islamic work ethic is based on the Quran, 
the sayings and deeds of Prophet Muhammad (pbuh) and Quran has shown the subject of knowledge 
in work, behavior and evolution of human in different ways and has supported the knowledge sharing 
in Islamic work ethic (Khalil and  Abusaad, 2009). 
 
The conceptual model of research- Knowledge is known as the most important factor of 
competition and along with the knowledge and innovation, it is considered as the most important 
factor for survival of the organization. Therefore, knowledge creation, knowledge transfer and 
knowledge application that are among the main activities of knowledge management can improve 
organization’s intellectual capital and the final output of intellectual capital in organization is 
innovation (Ramezani and Hasanavi, 1390). The role of knowledge sharing in knowledge 
management is so important that some authors argue that knowledge management exists in order to 
support knowledge sharing (McDermott, 2007). Knowledge sharing is the most important 
fundamental part of the knowledge management process (Bock and Kim, 2002.) and knowledge have 
been proposed as a part of the innovation process and the importance of knowledge management and 
its relationship with innovation is widely acknowledged (Hall and Mairesse, 2006). Work ethic is a 
manifestation of personal values that encourage people to share knowledge and work not only because 
of personal interests, but social and organizational benefits and these values make it possible to 
internalize knowledge sharing responsibilities between individuals in government organizations 
(Porter, 2010). On the one hand, Islamic work ethic is rooted in the teachings of the Quran and the 
Prophet of Islam (pbuh) (Ali and Al-Kazemi, 2007). Quran has shown the subject of knowledge in 
work, behavior and evolution of human in different ways and has supported the knowledge sharing in 
Islamic work ethic (Khalil and Abusaad, 2009). The conceptual model is an analytical tool by which 
the study variables and the relationship between them is determined. Conceptual model based on the 
relationship between the knowledge sharing capability and innovation capability with the mediating 
role of Islamic work ethic is shown in Figure 1, which has used Kumar and Che Rose research method 
as the research conceptual model (Narech Kumar and Raduan Che Rose, 2010). In this model, 
knowledge sharing capability is measured as an independent variable, Islamic work ethic as a 
moderating variable and innovation capability as a dependent variable. 

 
 

 
 
 
 

Figure 1 - Research conceptual model   
  

A study was conducted by Kazemi Esfeh (1393) as his thesis titled “The impact of knowledge sharing 
enablers on innovation capability with the moderating role of Islamic work ethic among employees 
and managers of Isfahan Gas Company. The results of this study showed that knowledge sharing 
enablers affected innovation capability; also knowledge sharing capability affected innovation 
capability and finally the moderating effect of Islamic work ethic on the relationship between 
knowledge sharing capability and innovation capability was not confirmed. Also a study was 
conducted by Kumar and Che  Rose (2010) titled “The impact of knowledge sharing on o innovation 
capability with the moderating role of Islamic work ethic among administrative and diplomatic 
service officers in public sector organizations of Malaysia. Results of this study showed that intrinsic 
motivation for sharing knowledge in organizations of the public sector is very important. The 
relationship between employees’ knowledge sharing and innovation capabilities was subject to 
Islamic work ethic and has been approved. Also enablers of enjoying helping others, self-efficacy of 
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knowledge, general confidence and knowledge of shared norms affected knowledge sharing capability 
and enablers of mutual relations among employees, self-knowledge and employees’ perception of 
organizational rewards didn’t affect knowledge sharing capability. 
According to the conceptual model of research and mentioned materials, the research hypotheses are 
as follows. 
1. The knowledge sharing capability has an effect on innovation capability. 
2. The knowledge sharing capability with the mediating role of Islamic work ethic has an effect on 
innovation capability. 
 
3. Research method  
In terms of research categories according to purpose, this study can be considered an applied research 
and in terms of method, it is correlational descriptive, since it describes and characterizes the variables 
of a situation and also collects data and factual information, identify and address issues and compares, 
evaluates and assesses the study variables. The population of this study consisted of employees of 
Electricity Distribution Company of Guilan which has 600 staff. Given the limited size of the study 
population, Cochran formula was used to determine the sample size and the number of members was 
235 and in order to enhance the credibility of the study, 250 questionnaires were distributed among 
these employees. The sampling method used in this study is available non-probability sampling. In 
order to collect data and information, field method and questionnaire are used and the research tools 
are based on standard questionnaires. Standard questionnaire of Kim and Lee (2006) was used in the 
section of knowledge sharing capability; standard questionnaire of Ali (1992) was used in Islamic 
work ethics section and standard questionnaire of Lee and Choi (2003) was used in the section of 
innovation capability. In this study, face validity of the questionnaire was measured by content 
validity and face validity of the research according to the experts’ approval in the field of 
management and for determining the reliability of this questionnaire with an emphasis on internal 
consistency of the measuring tool that measures different features, Cronbach's alpha coefficient 
method was used. By using SPSS statistical software, Cronbach's alpha for the variables of knowledge 
sharing, Islamic work ethic, innovate capability and the entire questionnaire were calculated and 
approved respectively as 0/62, 0/75, 0/86 and 0/92. In order to analyze the data, SPSS statistical 
software was used and to test the research hypothesis, descriptive statistics and regression tests were 
used. 
 
4. Analyzing the data 
Descriptive statistics of the research variables - Descriptive data of the research variables such as 
knowledge sharing capability, Islamic work ethic and innovation capability of the respondents in 
Table 1 show that the average for the variable of knowledge sharing capability was 3/93 and its 
standard deviation was 0/81, the average obtained for Islamic work ethic variable was 3/94 and its 
standard deviation was 0/76 and also the average obtained for innovation capability variable was 4/02 
and its standard deviation was 0/76 and given the total average (3/5), it shows that the variables of 
knowledge sharing, Islamic work ethic and innovation capability of the respondents are at a favorable 
level. 
 

Table 1 - descriptive statistics of research variables 
Standard 
deviation  Average  Maximu

m amount  
Minimum 

amount  Number  Research variables  

0/8126  3/9262  5  1  235  Knowledge sharing  

0/7676  3/9389  5  1 235  Islamic work ethic  

0/7589  4/0230  5  1 235  Innovation capability  

 
 
Check the normality of variables - To test the research hypothesis, normality of the data and 
information must be examined at first. In fact, when normality or abnormality of data is realized, then 
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appropriate tests can be used. In this study the Kolmogorov-Smirnov test was used to check the 
normality of the study variables and the results are presented in Table 2. 
 
 

Table 2 – Checking the normality of study variables 

Condition  Significance 
level  

Kolmogor
ov-

Smirnov  
Research variables  

Normal  0/088  2/037  Knowledge sharing  

Normal 0/143 1/387  Islamic work ethic  

Normal 0/217 1/547  Innovation capability  

 
 
Measurement of knowledge sharing capability- In the framework of this research, the knowledge 
sharing capability is an independent variable and in order to measure the knowledge sharing 
capability among staff of Electricity Distribution Company of Guilan, three questions in Likert scale 
with options “absolutely agree” and " absolutely disagree" from the standard questionnaire of Kim 
and Lee (2006) were used. 
Measurement of Islamic work ethic- In the framework of this research, Islamic work ethic is an 
mediating variable and in order to measure the knowledge sharing capability among staff of 
Electricity Distribution Company of Gilan,13 questions in Likert scale with options “absolutely 
agree” and " absolutely disagree" from the standard questionnaire of Ali (1992) were used. 
Measurement of innovation capability- In the framework of this research, innovation capability is 
an dependent variable and in order to measure the knowledge sharing capability among staff of 
Electricity Distribution Company of Gilan,5 questions in Likert scale with options “absolutely agree” 
and " absolutely disagree" from the standard questionnaire of Lee and  Choi (2003) were used. 
Regression analysis- To assess the mediating role of Islamic work ethic variable in the relationship 
between knowledge sharing and innovation capabilities, regression analysis and Statistical Package 
for Statistical Package for Social Science (SPSS statistical software) was used. The following 
conditions must be met for using regression analysis. 
1. Measuring scale of research variables should be at least ranking and five-point Likert scale is used 
here. 
2. The distribution of the dependent variable values (knowledge sharing and innovation capabilities) 
should be normal and according to the results of Kolmogorov-Smirnov test (Table 2), the distribution 
of all the variables was normal. 
3. The linear relationship between the variables and analysis of variance (ANOVA) and calculating F 
should be approved and the significance of regression equation was calculated using F test in both 
groups and is shown in Table 3. 
4. Independence of observations should be determined by Durbin – Watson test. If the value of this 
test is between 1/4 and 2/4, then observations are independent from each other. The value of this test 
in the table related to regression coefficients is given in Table 3 which is in the proper range. 
Multiple correlation coefficients (R) in Table 3 show the intensity of the relationship between 
independent variables and the dependent variable. This value is always between 0 and +1. Coefficient 
of determination (R2) shows that only a few percent of the changes in dependent variable of market is 
the result of independent variables .But to show the importance of independent variables (Islamic 
work ethic) in predicting the dependent variable (knowledge sharing and innovation capabilities) and 
generally predicting the regression equation, standard values (Beta) should be noted. Therefore the 
standardized effect coefficient (β) help us determine the relative contribution of each independent 
variable in explaining the changes of the dependent variable. 
 

Table 3 - Results of regression test 
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According to regression test results in Table 3 and the results of analysis of variance, linear 
relationship between the independent variable (Islamic work ethic) and the dependent variable 
(knowledge sharing and innovation capabilities) is confirmed. Durbin – Watson statistic was also in 
the range between 1/5 and 2/5and it shows that the observations were independent of each other Also, 
due to the significant level of less than 0/05, regression between Islamic work ethic variable and 
knowledge sharing and innovation capabilities variables in the employees is approved (β = 0/537).So 
the hypothesis of Islamic work ethic’s moderating role in the relationship between knowledge sharing 
capability and innovation capability is approved. 
 
5. CONCLUSION 
Mediating variable of Islamic work ethic in the relationship between knowledge sharing and 
innovation capabilities at very high levels was measured among staff. Knowledge sharing is realistic 
and can be fostered and it is rooted in large religions, cultures and ideologies. In many verses and 
hadiths of Quran the importance of knowledge and the pursuit of knowledge, training and knowledge 
sharing is emphasized and encouraged. Work ethic is a manifestation of personal values that 
encourage people to share knowledge and work not only because of personal interests, but social and 
organizational benefits. Islamic work ethic is applicable in every aspect of people's lives, including 
organizational management. Therefore the working environment and religious beliefs and Islamic 
values play every valuable role in the development of innovation among employees Considering the 
high potential of human resources in Electricity Distribution Company of Guilan province in terms of 
education level (90% having bachelor and master degrees), to boost innovation capability among 
employees with a moderating role of Islamic work ethic the following proposals are presented: 
1. Strengthening excellent work culture among employees using the correct teachings, Islamic beliefs 
and values such as equality, accountability, consultation, trust, kindness, respect for the promises 
(pledge), honesty, fairness, hard work, humility, perseverance, cooperation, discipline, agreement and 
understanding. 
2. Using Islamic factors and creating the right atmosphere for productive work among employees 
using Islamic doctrines, beliefs and values such as equality, accountability, consultation, trust, 
kindness, respect for the promise (pledge), honesty, fairness, hard work, humility, perseverance, 
cooperation, discipline, agreement and understanding. 
The most important limitation of the study that is one of the certain features of social science 
researches is the influence of variables that controlling them is beyond the reach of researcher and 
their possible influence on the results is not far-fetched One is that data of this study were collected in 
cross-sectional method, so the results may be limited to a period of time. The other is that this study is 
limited to Electricity Distribution Company of Guilan province, so generalizing the results to other 
companies and government agencies do not seem appropriate. Therefore it is recommended that in 
order to collect detailed information for a full analysis of the data, the longitudinal approach and other 
tools should be used for data collection. Also a similar research should be carried out in other 
governmental organizations, such as water and sewage and gas and the results obtained from this 
study should be compared with the findings. Since the Islamic work ethic in this study is focused on 
the human aspects, in order to measure innovation among employees more functionality, it is 
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recommended that the internal structures (attitude, strategies, goals, values, culture and philosophy of 
the individual) and external structures (shareholders, policies) of the organization also be used. 
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